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Microsoft Fabric Home

Home

Microsoft Fabric

All your data. In one location. Organize. Collaborate. Create.

Explore the experience

1 & o>

Power Bl Real-Time Intelligence Data Factory

Find insights, track progress, and make decisions faster Quickly ingest your streaming data into a storage system Solve complex data ingestion, transformation, and

using rich visualizations. with indexing and partitioning for low-latency, high- orchestration scenanios using cloud-scale data movement
performance analysis. Then, use your analyses to alert users and data transformation services.
or kick-off workflows.

s ¥ &

Synapse ience Synapse Data Warehouse

Create a lakehouse and operationalize your workflow to Unlock powerful insights using Al and machine learning Scale up your insights by storing and analyzing data in a
build, transform, and share your data estate. technology. secure SQL warehouse. Benefit from top-tier performance at
petabyte scale in an open-data format.

Synapse Data Engineering

Complete Data Platform

Empower your data teams with a unified platform that reduces the
cost and effort of data integration, governance, and security. From
engineers to business users, Microsoft Fabric offers collaboration
through Software as a Service (SaaS) built to help you achieve
shared goals.
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it Synapse Data Engineering Onelake data hub Q. Search
Horme
® Onelake data hub
Create Discover, manage, and use data from across your org. Learn more about Onel ake data hub (3
&
Browse & All domains v
(]
OneLake
data hub
@ Al B8 My data
- 0  Name Type Owner Refreshed
=] 07 Campaign Analytics Report...  Datasst mohammad k... 6/16/23, 5:44:27 AM
[ 08 Sales Analytics Report with ... Dataset mohammad k... 9/22/23, 6:17:07 AM
[ ContosoSales Dataset (defa.. @ 7/7/23, 1:09:34 AM
@ ContosoSales Warehouse @
=) DataflowsStagingLakehouse SQL endpoint Sanjay.soni
= DataflowsStagingLakehouse Dataset (defa..  Sanjaysoni 6/15/23, 5:25:14 PM
(3  Lakehouse_Gold Lakehouse Rana
(&  Llakehouse Silver Lakehouse shivshankar

Lake-centric and Open

ll Microsoft

™ solutions Partner

Q sales = = Filter ~
Location Endorsement Sensitivity
Contoso Sales Highly Confidential ©
Contoso Sales
Contoso Sales
Contoso Sales
Contoso Sales

Contoso Sales @ Promoted
Contoso Sales Highly Confidential ©

o
g
2
z

Contoso Sales Highly Confidential @

Simplify data integration across multi-c

Azure and AWS. With a single copy of c

oud environments like
ata powering all your

workloads, reduce duplication and complexity while benefiting
from a hub that's automatically indexed for discovery and

compliance.
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Outlook Q) Search
B 2. sales Pipeline Power Bl '@ General -
B Pages « |[M File ~ +— Export ~ [# Share B ChatinTeams Q) Getinsights (@ Subscribetoreport 2 Edit --- oﬂva[GEﬁ
&%
Overview @ Contoso SALES PIPELINE Cwerview Industries Trend Analytics Insights
v
| Win/toss Ratio
ﬁ. Revenue Won Accessories & Devices Warranties Close %
Industnies
& $5,490,083 = $5,490,083 o & s559%
D  tend Anantics EER
| ﬂ iy Product Category, Product Territory, State Or Province Purchase Process
E Devices o Adl A Al "W
Rewvenue Won by Month Close Menth
= e SMART NARRATIVE
i Al Visualization
£2M
S0 A1 $2,279,721.0, Dec had the highest
i cissssssssssagiEesssssssnanansns Coind -.-......-.--.-.?5.,.5.....--....... Revenue Won and was 67.20%
S1M so% _ higher than Jan, which had the
--------- b SERRELLEL LI SEEsSTESASES sassssRane lowest Revenue Won at
$1,363,506.0.
sou - Jan had $1,363,506.0 Revenue Won,
] 1an Now Dec 1an MNov Diec Dec had £2.279,721.0, and Nov had
| $1,846,856.0,
f‘ AL $5,490,083.0, Revenue Won has
J Category Revenue Won Close [%] Manager Revenue Won Close [%] exceeded the target goal of $0.6.
- -
| Devices $5.490,083 55.0% @ . Amelie Garner $1,969.980 53.0% @
= AL 59.0 %, Nov 2021 had the highest
E-reader Platinum 8° 64 GB . 52364654 57.7% O ~ Ethan Brooks $1,767.892 47.6% O Close % and was BRI Hg,_?
than Jan 2022, which had the lowest
E-reader Diamond 7 16 GB B 51290 s62% O Dan Jump B s:7074: or.a% @ Close % 3t S0 : ¢
E-reader Diamond 7~ 8 GB B swo0sas1 sa0x @ Eric Gruber L Uy 67.0% @ Across all 11 YEAR MONTH, Close %
ed from 55.9 % to Dec 2021,
E-reader Platinum 8" 32 GB ] §575,442 619% Jeff Hay ] 110,891 216% @ -
Peyton Davis had the highest Close
E-reader Standard 6° & GB [ =i sasan s @ Julian isla i $200,131 1% @ % for a manager at 73.1%.

Right click on Salesperson’s name and Drill-Through to view more details,

Built for a Data Culture

Empower everyone in your organization with easy-to-use tools
and real-time insights. Microsoft Fabric brings data directly into
Microsoft 365 apps like Teams, Excel, and PowerPoint, helping
your teams turn insights into action effortlessly.
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Power Bl Contoso Sales Data Q Search ;’;‘:mhﬂ ® & L 2 & ‘

()  File~ View~ Readingview Mobilelayout Open dats model Bt 88 ©O @ - @B H - @ ~ v ©
Home:
m Sales Pipeline Trends windustry Al ~ % CampaignType Al w « ¢« <« :
@ o Cnpdot Preview x
q < O
Create z o
nE g
D Revenue Won Revenue In Pipeline Forecast % Forecast E %
et $28M $28M 126% $55.532916M “ g Let’s create a report
. - 2 Start by selecting an option below. Use the
@ 5 by Year Month and Rating chat to add more detail to your request.
Ao ®Cold @Hot @Warm (& Create a report that shows.
Apps M @ Suggest content for this report
Q SOM
Ot N Dec lan Feb  Mlar r Jun Jul Ot KN Dec  Jon Feb  Mar han Ml Sep
zusezpl':l 020 2020 200 2021 a1 202 2‘::;:1 ;I:E 01 2021 2‘1;;5: ;Jr; 021 201 2021 2022 2022 2022 2;;. ;;Z w2 a2 ;?z 222 Create a report that shows sales
@ Year Month pipeline trends, revenue won by
fog territory and product, qualified pipeline,
hub Revenue Won by + Owner Revenue In Pipeline by Sales Stage and Rating Revenue Won by + Product Category and Reglon ﬂTldfOI"ECﬁl
_ 53aM ®Riley Johnson @ North America
ﬁ SIMEOL] 1133%) P
1M $IM[.) oyt -
Deployment oot S B Lo — #. Created a Sales Pipeline Trends page.
1M ®0an .iump g 9 Undo
| o i 82 e R ¢
) m (8,0,.) WENC Gruber i
i bui ) — Cf2M @ Molly Clark Warranties $4m
g $IM (5. o W -
| $2M (5.48%) — £2M (6.82%) LIS el soM $10M
-
2
| Workspaces
&

Which manager had the most revenue and top
dose %?

=Y

B

Al-generated content can have mistakes. Make sure it's accurate and
appropriate before using it. Read preview terms (7

Page 1 Sales Pipeline Trends +

Powered by Al

Leverage Al at every layer of your data platform. Use
conversational language to build machine learning models,
dataflows, or even write SQL statements. Copilot and Azure Al
Studio make data-driven innovation easier than ever.
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Ready to Transform

Your Data Experience?

Contact DynaTech Systems today to embrace
data-driven decisions and unlock the full potential

of Microsoft Fabric.

sales@dynatechconsultancy.com

Microsoft Fabric Services
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